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About SVX



About SVX

SVX is a nonprofit, diversified financial 
services firm driving impact for investors, 
organizations, funds, and enterprises.
We work across sectors that deliver 
meaningful impact: climate, food, indigenous 
reconciliation and development, equity, 
housing, and community real estate.
We provide knowledge and insights, design 
strategies and products, manage funds, 
operate a platform for raising impact capital 
and making impact investments, and support 
systems change initiatives.
SVX is registered with securities regulators as an Exempt Market Dealer 
(EMD). We have partners and operations across Canada, as well as in 
the US and Mexico. For more information on our work, please visit: 
https://svx.ca/.

https://svx.ca/


About SVX

SVX is a financial services firm that
designs strategies, manages 
products, and mobilizes capital for

We work across sectors that deliver 
meaningful impact

SVX is regulated by the Ontario Securities Commission and is registered as 
an Exempt Market Dealer (EMD) in BC, AB, SK, MB, ON and QC. We have 
partners and operations across Canada, as well as in the US and Mexico.

• Impact ventures
• Funds

• Cleantech
• Health
• Education

• Organizations
• Investors

• Food
• Equity 
• Housing 



To bring about a 
world where all 

investments and 
all enterprises 
have a positive 

impact 

Our Vision

To provide a single access 
point for capital raising 

and making investments 
in cleantech, health, 

education, food, and social 
inclusion 

Our Mission



What is gender lens investing?



Gender Lens: Using a gender lens reveals the ways in which gender 
bias can affect and shape systems, approaches and assumptions.

Gender Lens Investing (GLI) is a strategy or approach to investing 
that takes into consideration gender-based factors across the 
investment process to advance gender equality and better inform 
investment decisions.

Terminology

Source: GIIN, Value for Women



Gender Lens Investing employs:
• Processes that employ a gender lens: within pre-investment activities (e.g., deal 

sourcing, screening and due diligence) to post-deal monitoring (e.g., strategic advisory 
and exiting). This could also include a rewrite of your investment thesis or policy.

• Strategies (e.g. gender equality scorecard) that evaluate the commitment to gender 
equality of ventures/investees by looking at their vision or mission, their organizational 
structure; their use of data and metrics; and their financial and human resources.

Some examples of funds and intermediary actors (non-exhaustive)

Gender Lens Investing

Source: GIIN, Value for Women



Three Basic Gender Lenses

Currently, only 2.3% 
of venture funding goes 

to women.

Globally, women hold just 24% of 
senior leadership positions.

Women drive 70%–80% of all 
consumer purchase.

Access to Capital Workplace Equity Products and Services

Focuses on the gender 
disparities in capital and credit 
availability. This lens identifies 

ways to move capital of 
different values, sources (e.g. 

microfinance institutions, 
banks, venture funds etc.), and 

types (e.g. grants, debt or 
equity) directly to women.

Focuses on the representation 
of women in the leadership 

and workforce of organizations 
and on how well their particular 

needs are supported (e.g. in 
health care coverage and 

maternity leave.)

Focuses on products and 
services that directly improve 
the well-being of women and 
girls (e.g. a medical device that 

saves lives at birth.)

*NOTE: The use of various gender lenses may differ based on geographic region, local context, organizational mandate
Source: Criterion Institute, HBR, Forbes



Sample GLI Metrics

Access to Capital Workplace Equity Products and Services

• Earnings generated by 
female individual 
distributors from selling the 
organization's 
products/services during 
the reporting 
period. (PI2551)

• Share of women among 
owners or rights-bearers of 
agricultural land, by type of 
tenure. (SDG 5.a.1)

• Ratio of the average wage 
paid during the reporting 
period to female employees 
of the organization for a 
specified position. (OI1855)

• Proportion of women in 
managerial positions (SDG 
5.5.2)

• Indicates whether the 
organization offers a 
product or service that 
disproportionately benefits 
women. (y/n) PD5677)

• Percent of customers who 
are female (PI8330 & 
PI4060)

*NOTE: The use of various gender lenses may differ based on geographic region, local context, and organizational 
mandate. 

Source: IRIS+ Metrics Catalogue, UN SDGs



Why is gender lens 
investing important?



“Women as an 
Opportunity, Not a Screen”

Gender lens investing aims to 
reframe women as opportunity 
and catalyst, rather than a box to 
check or a niche.

Through the creation of new 
investment opportunities and 
vehicles over the last five years, 
individual and institutional investors 
have deployed billions in capital to 
creating a better world for 
women and girls.

Source: Criterion Institute



At its core, gender lens investing seeks to close what is 
commonly referred to as the “gender gap.” As defined by 
the World Economic Forum, “the gender gap is the 
difference between women and men as reflected in social, 
political, intellectual, cultural, or economic attainments or 
attitudes.”

Source: GIIN



The Economic Case

● Companies with women in 
executive management or 
boards repeatedly outperform
companies that have no women in 
senior roles.

● With 50% of the world’s population 
being women, this group is 
underrepresented in the workforce. 
This represents an underutilized 
pool of talent, and limits diversity 
within an organization.
Source: McKinsey, GIIN



The Economic Case

● Studies show that diverse workforces 
support the retainment of talent 
and employee motivation, and 
foster creativity and stronger 
financial performance. 

● Globally the purchasing power of 
women is growing. Investing in 
women’s businesses could also add 
nearly $12 trillion to global gross 
domestic product by 2025.

Source: McKinsey, HBR, Morgan Stanley



The Economic Case

Investing in women brings strong 
returns:
● Although women-led startups 

received just 2.3% of VC funding 
in 2020, they deliver relatively 
higher revenue – more than 2x per 
dollar invested.

● Although only 12.0% of venture 
capital decision-makers in the US 
are women, 69.2% of the top-
performing funds have female 
general partners.

Source: McKinsey, HBR, Morgan Stanley



The Impact Case

● It is important to highlight that, while 
it's a popular case for proponents to 
make, the economic case is not the 
only reason for investing in women.

● Gender lens investing is also an 
important intervention 
for addressing systemic 
inequality and human rights. By 
investing in women, we are:

○ Elevating the rights of women and 
girls; and

○ Promoting gender equity.

Source: Criterion Institute



Market & Trends



Growing Interest in GLI

Most investors, philanthropists, 
and high-net-worth individuals are 
seeking opportunities to align 
their values with their investment 
portfolios.
• 67% of global asset owners identify 

gender diversity as an area of 
interest within their investment 
portfolios.

• According to Project Sage 4.0 
(2020), just over 90% of funds said 
that gender-related criteria 
were very or critically 
important in investment decisions.

Market & Trends

Source: Project Sage 4.0



Growth of Public GLI Products

In 2019, there were more than 50 publicly available GLI 
products, a 300% increase since 2015.
• Reflecting this growing popularity, there were 10 investment 

products with over $100 million and 6 with over $250 
million as of June 30, 2019.

This increase in demand for GLI products has led to a 
rise in the number of gender-focused investment funds 
around the world.
• Many Canadian banks and major financial institutions have 

launched gender lens investing funds.
• In 2019, there were eight funds open in Asia/Pacific, two 

funds in South America and one in Africa.

Market & Trends

Source: Veris Wealth Partners, KPMG



Public Market GLI Products AUM Growth (in $B)

Sources: Pioneers Post, Glenmade, Veris Wealth Partners

Market & Trends



Growth of Private GLI Market
Market & Trends

Sources: Project Sage 4.0 (Wharton School of the University of Pennsylvania & Catalyst at Large 
Ltd)

Sources: Project Sage 3.0 (Wharton School of the University of Pennsylvania & Catalyst at Large Ltd), 
GenderSmart Investing



Limitations & Opportunities



Limitations & Opportunities in GLI

Scope Impact Washing Intersectionality

Many gender lens 
investment products remain 
limited in scope, using only 

women in leadership as their 
only GLI metric

Impact washing may 
be prevalent in certain 

organizations or investment 
products

Gender lens investing data 
is limited and does not consider 
the intersectionality of race and 

other identities

Opportunities

Public and private GLI products 
are increasing in sophistication 
and integrating other gender 

lenses

As sophistication increases, 
organizations are expected to 

establish a clear theory of 
change and report clear impact 

metrics

Gender diversity data is 
improving, and will 

increasingly be disaggregated 
by various intersectionalities
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